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PURPOSE AND METHOD OF THE RESEARCH 
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Herein are reported the findings From a series of videotape+ 
recorded (VIR) interviews with American visitors. to the 


Muskoka Lake resort area in August 1970. 


The interviews were conducted on two separate days at two 
resorts, Muskoka Sands Lodge at Gravenhurst and Aston Villa 
Resort at Bracebridge. Permission to conduct interviews 

at these resorts was arranged through the offices et the 
Department of Tourism and Information in Huntsville. 

Actual respondent recruitment and interviewing was handled 


by James Lovick Limited personnel, working with management 


personnel of the respective reswrts. 


The VIR technique of interviewing has been explained in 
full detail in proposals and reports submitted to the 
Department of Tourism in 1969, and need noc be elaborated 


Oat cits Lepore, 


Respondent criteria for interviewing was simply that: they 
be American visitors eat esceh of the reserts. “To thak 


extent, they were self~-selective insofar as any demographic 
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Criteria are concerned, i.e. income, age, 


AREAS OF INQUIRY 


The areas of inquiry covered in each interview were essen- 
tially the same as that for the other VIR interviews con- 
ducted, both im tthe, U.S .jandsCanada. = Iheserdeq he with 
past vacation habits, factors’ inti Wiencing @ ene1os. of 
vyacatiou site, Luturewvacat ion plaus, tie Lole i) advere 
tising and other information iim vacation, planning, sebe. 
As will be seen inthe body of "iis menor tL, visitors who 
stay at resort lodges are distinctly ditrerent from other 
U.S. travellers studied and are, taken together, much 
more homogeneous in their vacation "life styles" than 
other Americans interviewed. As such, the length and 
breadth of topics covered in the interview appear to be 
much shorter than previous reports. This is due to the 
nature of the respondents themselves rather than to any 
interviewing "short cuts" that might appear to have been 


taken. 
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SUMMARY OF THE FINDINGS 


American visitors to resort lodges in the Muskoka Lakes 
regsion exhibit the tollowine characberisi rice which Set 
them apart fromeU.S. visitors studied an. others payts 


of the Province* - 


They are more Up-scale ‘in income and occupalton 

=. They are 'vacdtioners “rather than ouriets , 210) thet 
they spend their vacation im ome central jecation 
father than travelling around. 

- hey are more likely to be ’repeat visitors, Naving 
come to the same region for a number of years, and 
intending to do so in the Lacune. 

- Vacationing appears to be more of a “family aftaic” 
in that. the chonce or destination 1s (lacedgon 
consideration of the recreational needs of all 
family members (when children ave present). 

- They are essentially comtort-criented Creatures. wao 
want, at the same time, some aspects of an outdoors 
vacation. 

- Their vacation-planning activyifies are made far in 


sdvance. Or thelr attual veer. 
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‘ Upper Canada Village, Toronto and Sault Ste, Maxie 


Age 
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DISCUSSION OF THE FINDINGS 


All of the Americans interviewed in this study were up-scale 
in income and occupation including a judge, a doctor, a 
cadio station owner, middle-management personnel of larye 

U. 5. corporations, an interior decorator, a psychologist, 
etc. No so-called "blue collar types" were encountered. 

Tt might be argued that the rate-structure of resort lodges 
would preclude visits by "Dida tcollem types sparcieu larly 
when children are present. This is more apparent than real, 
however, when the fact is considered that many t:raditional 


working-class people in the U. S. bave annual family incomes 


of “S10, 000% or more, 


Instead, it would appear that the basic life-styles of the 
Americans interviewed were more comfort-oriented, but at 

the same time they wanted the availability ot a fairly 
complete range of outdoor-oriented activities, A mesort 
lodge méets these requirements. And the Ontario resorts 

at which these interviews were conducted appear to meet 

these requirements particularly well. No dissatisfaction 

was registered regarding any aspect Or the resoris operations. 


To.the “contrary, mosttrespondents held im high Yesard their 


particular resort. 


THis Satistaction 1S perhaps best indicated by the revere 
visits made in the past, and intended to be made in the 
future, A number of families indicated that they had been 
coming to a@ particular resort area {er quite a number Ot 
years, The judge's wife, for instance, had been going to 
Muskoka for perhaps as long as 30 years: the judge: himsc ht 
referred to the general Muskoka region as "this is my 
vacationtand’. While he had been Vistling dis current 
resort reculanly for (he pas Ole imon Ven wears sie. had 
vacationed throughout other areis Gl Che venerai cero 
for mich longér than that. Other repeat visitors nad also 
vacationed in the region the previcus year and beyond 


bhatt. 


Even the first-time visitors indicated high satisfaction 

by stating their intention to reuurn ine 17 /ie Ores: 
couple had already made their reservations for 1971; others 
indicated that they might do so before their departure this 


year. 


There were both young and old couples ine mie sroupe hesoct 
vacationing held rewards for each. The older couples au 
their 50's or 60's tended toward a more sedearary holiday, 


congregating with others of their age yroupe-althongh there 


was some fishing and boatiny activicy by the male members 

of these couples. The younger tfamilies--those with 
children, in particular--were more active in their pastimes, 
availing themselves of the full range of activities of fered 


by the resort. 


All family groups interviewed appeared bo bave one chine 

in common that was quite intluential in their decision 
tovstay at a -resort. Tnis was the concern for the Mouse] 
wife's vacation. Resort living enabled the wile to avoid 
the everyday family work chores tliat would have to be done 
if they had instead stayed at: a cottage or gone camping, 
mainly cooking. And the fact that the resort had a full 
Tange and program of activities further tended to alleviate 
the mother, in particular, trom the responsipiligy of 
planning and watching over her breed; she had more time 


fOre ner OWN relaxation. 


Thus, the American visitors to the Muskoka resort area 
were quite alike ae New Yorkers who were interviewed 
earlier in the year (but who had never been te Canada). 
They were "comfort-oriented" and concern for the temale 


family head's relaxation was fairly strong. 
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None of the Americans interviewed at Muskoka were Irom 

the East, however. They were ali Midwesterners, excepting 
a Rochester and Buffalo couple. Chicago, Indianapolis, 
Lansing, (Mich.), Cleveland, and Dayton, (Ohio), were 


typical of the areas from which these sWPieNRlelO Behe) aiGee hil see 


The role of communications ir influencing a family to 
visit a Muskoka resort varied, With past visitors, ol 
course, communications were nil, Their previous satis~ 
faction was the sole determinant: te visit Muskoka in 


iC lO 


Among the first-time visitors the communications Laeput 

was somewhat varied in the initial stages, but in the final 
ee all came down fo a@ final medimm: “print. 

Some of the first-time visitors were Initidlly interested 
in an Ontario resort vacation by word-of-mouth from 
relatives or neighbours, One couple came as a result of 
the husband having attended a business meeting aft a 

resout earlivetein, bueuvear, he liked what: he saw and 


decided to bring his family up later on. 


All first-time visitors, however, had EhiLs im common: 


they saw advertising for a resort TiotheetLavel Sect Len 


of their newspaper and wrote fort literature and then 

made reservations. A number "shopped", requesting litera- 
Cure from a number of resorts in the general area, and 
made their final decision on the basis ot comparing 


literature received. 


General area advertising did vot appear oO be too 
Inrluentaal gn deciding on an Ontario resort Vacation, 

The couple from Dayton did meption Seer Oniamo7 6 
television commercials. So did the Rochester couple 
(although it should be added that he worked in a television 
station and incorrectly referred to the Ontac1o commercial 
as being placed by the Canadian Government; his deseription 
of the commercial left no dowtt, however, that he actually 
ae Lererring to Ontariors = velevieicn spot). aAnd there 


were other scattered comments that Peeler be "ectstrued ‘co 


be references to Ontario LY AGVertisins 


The importance of print advertising--specibically, News: 
paper Travel Section advertising, should be iumderstood in 
its proper context, however, Print Advertising, per se, 
did not intlwence a person to Lalo a seer Wao Lest | 
either “in Ontario or elsewhere. instead, the commmanio 


cations process known as "selective percepLion” appeared 
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to be at play here. These visitors had already made 

Eheir mind jap that they were going to take a resort 
vacation. They then went: to the most obvious place in 
which to seek out suCmC nnormaeioer advertisements placed 


by resorts or lodges, 


Planning for a resort vacation took place much earlier 
in the year than did vacation planning by other American 
Visitors to Ontario who‘were studied lm the past, The 
nature of a resort vacation is such, of course, that more 
lead-time in planning and decision-making is torced, 
Since reservations are needed, Thus, a number of the 
couples indicated that they made their dee ison vaswiar 
back as Spring, 1970. | This vs in sharp contrast torte 
Nee en Visitors to such areas as Toronto or Upper 
Canada Village who were studied in 1769)".. Most or these 
people indicated that their final decisicneto come to 
Ontario was almost a "last minute" one--ten days or less 


prior to departure time, 


Multiple vacationing was common among the Americans who 
visited the Muskoka region. ‘Their "life style" permits 
Enis. On course, being fairly affluenc and Having occu. 


pations that give extended vacation time. The other 


rel pe Se 
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vacation trips taken by these people tended to be a 


Winter Vacation “in the: soutn. 


kyom a competitive standpoint, respondents were asked 

Wives they did mot. Visti ascesonrteareaite bile tiers op malens es 
to their homes. The repeat. visitors all indicated complete 
SeGLs Lact iu when previous Vee. toe Malate, obi hier 
some volunteered that staying at an Ontario resort is less 
expensive than “at a comparabie one’ im the Uses. The 
clean environment and friendliness ot Canadians were also 
mentioned, The couple from Dayton, Ohio, pointed out 

that there are virtually no xcesert arede am thal state, 
and their state park system is undeveloped. We contrasted 
this with that of Kentucky, where that state devotes much 
more of its resources to tourist development, particularly 
in terms of state parks. He said that they had visited 
the Kentucky and Tennessee parks and resorts in the past 
and wanted a change. Northern Michigan was the closest 
comparable area and, as lony as they were going that far 
north, they decided to go fio Ontario. He also mentioned 
that they Had, inyvearsepis... Nel Gned (it tice Tale 
just east of Toledo, but that this atea was polluted 

and unfit for vacationing. The couples trom Cleveland 


agreed completely. 


The visitors from Indianapolis pointed out a fact that the 
Dayton visitors had perhaps overlooked. Much of Ohio, 
Indiana, and Illinois is virtually flat and unforested and 
has little to offer vacationers, Consequently, a couple 
RM iemete® ijn) Indianapolis has to drive a fairly considerable 
distance north before they reach a vacation area OLtering 
lakes, forests, Lishing, ete. COLES iba Seta ret Caics no 
problem to go a little Tiler ee and bevout of thie 


COURURY « 


This assumes that a family is going North on an outdoors 
and/or resort vacation to begin with, Kentucky, an 
attractive vacation state, is much closer to both [Indiana- 
polis and Dayton, Likewise, West Virginia and other parts 
of "Appalachia" is not as far from Dayton as is Northern 
Michigan. The depressed economic condition of these 

areas notwithstanding, these areas have considerable Outs 
door vacation attractions. In this sense, Kentucky, West 
Virginia, and parts of Tennessee can he considered compe-~ 
ERtORS. bo, Ontario in attracting visitors from the lower 
parts of Midwest states, just as Ws GONSMIT. MACE CA Ta and 


Minnesota are Ontario's competitors in attracting visitors 


from Chicago, Milwaukee, Toledo, Minneapolis-St. Paine Sete y 
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